&

TEA VIETNAM

BUSINESS MODEL
INNOVATION

Breaking barriers, shaping careers: a seamless platform
connects training and employment for mobility disabled

individuals
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& BUSINESS MANTRA

“Breaking barriers, shaping careers:

A seamless platform connects training and employment

for mobility disabled people”



APP & WEBSITE home page:

« About us

« Services drop-down menu
« Career Coach
* Training Courses
 Job Placement

* Help

* Language drop-down menu
* Vietnamese
« English

* Notification

« Signin

PRODUCT PROTOTYPE

TEA VIETNAM APP - HOME PAGE




& PRODUCT PROTOTYPE

TEA VIETNAM
TEA VIETNAM APP - SIGN-IN & SIGN-UP PAGE
& L e b hee Engy 8 gk Let's create your account
Log in with
Welcome back, TEA Vietnam! G oogle © Focobosk @ Unkedin
Log in with Or
G Google €) Facovook @) vinkedin Moernane’
Or
Email*
User name
Password”

Confirm Password *

[ 1 agree to all Term, Privacy Policy and Fees

Already signed up?




PRODUCT PROTOTYPE

TEA VIETNAM WEBSITE - CAREER COACH

TEA VIETNAM

& JIETANAM foryoe ‘ Login

PERSONAL ASSESSMENT

Lorem ipsum dolor sit amet,

CAREER COACHING

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Aliquam libero ipsum, sagittis
. dapibis

vel tempus quis, convallis eu leo il Nichie fouchui

L liat lorem, Etiam

tellus vitse
Morbi non interdum lat
us id 1

Nullam at urna et libera porta elementum. Nunc mollis lorem in mauris aliquet lacinia. L M , €X 3¢ sagittis sagittis,

lectus urna tempor beo, a molestie nulla eros volutpat eros. In hac habitasse platea dictumst. Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere

cubilia curae; Aliquam vl uma metus. Sed mi dui, rutrum non ultrices ac, rhencus a liguia. Ut eu maximus risus. Maecenas quis massa libero. Etiam et nisi ac nulla

omare bibendum vitae quis urna. Morbi quis odio sed diam rhoncus lobortis sit amet sit amet nunc. Vestibulum pulvinar egestas teflus, sagittis gravida arcu commado

dignissim, Cras mi turpis, feugiat id magna viverra, accumsan condimentum urna. Nunc ey enim eros. Duis 3 gravida massa. sagittis gravida arcu commado dignissim. INTERVIEW PREP
Cras mi turpis, feugiat id magna viverra, accumsan condimentum uma. Nunc ey enim eros. Duis  gravida massa, sagittis gravida arcu commada dignissim. Cras mi

turpis, feugiat id magna viverra, accumsan condimentum urma. Nunc eu enim eros. sum dolor sit amet
Sed scdales tacus vel lorem molestie, et posuere mauris dapibus. Integer lacinia ex eget quam consectetur tincidunt. Nuba huctus faucibus ulsmcarper. Sed non purus

parttitor, varius dui ut, imperdiet lorem. Etiam vitae felis nan sem vehicula rutrum. Fusce auctor, tellus vitae varius pellentesque, lacus mi commado metus, at

accumsan mi lectus nec lacus. Marbi non interdum lectus. Sed vel pulvinar orci. Danec semper thancus lectus id tincidunt. Mauris pharetra mauris et nisi maximus

suscipit ut vitae facus.

Cras mi turpis, feugiat id magna viverra, sccumsan condimentum uma. Nunc ey enim eros. Duis a pravida massa. sagittis gravida arcu commeds dignissim.




& PRODUCT PROTOTYPE

TEA VIETNAM WEBSITE - RESUME BUILDER TOOL (part of CAREER COACH)

i TEn ) . " TEA -
Tell us a little about yourself @/ VIETHAM fone N ' pald : &’ VETHAM e
A YA ATARY W20 B TENARS 154 9T 33410
N TAAR 41144 e TR WIAR 40 R
Tompiate [B)  E e Congratulation!!!
Contact Information You have completed your CV

Share

Graphic Designer
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Creative Assistant
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Digital Marketing Intern




TEA VIETNAM

DATA ANALYTICS

You will learn

V  Unsarstand the mathods & precadores usad In
dials sralysis.

v

R pengramming & Tahkaau)

Laaming prih

Practice 9t 301t For snalysls purcoses
& culeuations

1 dste wsuglication &
2 rezallz ' cashbioards &

S0L pragramming & K.

PRODUCT PROTOTYPE

TEA VIETNAM WEBSITE - A TRAINING COURSE SAMPLE

Skills you will achieve

Lot anchels . Dota calze ks

Spress e R x3emmng Tanetusamas

Course series

PART 1 Pusscutszr - Dala, Cla Enepatrs

“Lavazn izt en
Laenzn 3 Wt deia?
Lasaon 2 et i e cand 212

s & e does tata came tan?
R

TANT S Dyt Whnsh i T BTy 16 o teuvne sz ¥

&l Ao

Content

FAT 3 Foerdstion - Duta Everymbare
AT 3 Preperiog Ot e

AT s Wiy frves Byt
PRI & e Rty 10 frwmes Quest

PAIY K Sty B3s Tranogh e Art ot

AT (: Qs Ay wih A prograean .
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TEA VIETNAM

9

©

S o

RELATED JOBS

356 Markenng E.

L

Softw:

Graphic Designer

are Developer

Lell Video Editor
|

TEA VIETNAM

2 Teld
)

Available for: (‘5\ (O}
25.000.000d Hybrid
@ 12373, abeabe sreet

About job About company

@ Update day $ Wage
15/05 Com tive

'.' Experience

56 years

Level

Deadline
13/03/

DESCRIPTION

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam libero ipsum, sagit
ahis au leo. s lorem mauris, consequat tincidunt
i ol

REQUIREMENTS
Lorem ipsum dolor sit smet, consectetur adipiscing ellt. Aliquam libero Ipsum, s3gi
i

elitligula faucibus nibh
SKILLS

WHY SHOULD YOU APPLY?

e Social Insurance Regime & T 4 Salary and Bonus Palicy

) Healthcare < Traing S Review saiary

OTHER INFORMATION

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Aliquam libero ipsum, sagittis vel tempus qui
conv eu leo. ol lorem mauris, consequat tit unt purus Id, dignissim | la puru:
Curabitur facilisis vel magna In vehicula. Phasedus convelis nist n sem eulsmod omare. Quisque
lacinia mauris. Integer sollicitudin turpis non vulputate dapibus. Sed laoreet, wrpis id eleifend sodale!
elit liqula faucibus nibh.

PRODUCT PROTOTYPE

TEA VIETNAM APP - JOB PLACEMENT




MINIMUM VIABLE PRODUCT




BIGGEST CUSTOMERS / BENEFICIARIES

- Target customers -

TWO MAIN CUSTOMER GROUPS

Mobility Disabled Companies that fulfill CSR

N7

Individuals by hiring through TEA



& BIGGEST CUSTOMERS / BENEFICIARIES @

INDIVIDUALS WITH MOBILITY IMPAIRMENTS (mild to moderate)

Male/Female people from 16-45 years old with

TARGET CUSTOMER 1 PERSONA

mobility disability living in Vietnam. They are

unemployed or working labor jobs with low payment.

They can read and write. They have access to a

mobile phone or a computer.

They want to improve technical skills and/or

v employment opportunities for better income.




& BIGGEST CUSTOMERS / BENEFICIARIES

INDIVIDUALS WITH MOBILITY IMPAIRMENTS (mild to moderate)

TARGET CUSTOMER 1 PERSONA

TEA unlocks their potential by providing
job training, technical skill upgrading, and

employment opportunities.




& BIGGEST CUSTOMERS / BENEFICIARIES

COMPANIES THAT FULFILL CSR BY HIRING PWDS

TARGET CUSTOMER 2 PROFILE

They are MNCs, Big companies & Leading
v companies in Vietnam and worldwide.

They understand the significance of
v sustainable development.




& BIGGEST CUSTOMERS / BENEFICIARIES

COMPANIES THAT FULFILL CSR BY HIRING PWDS

TARGET CUSTOMER 2 PROFILE

TEA helps companies fulfill their CSR goals,
improve their reputation, and build a diverse

and inclusive workforce.




& ECONOMIC VALUE

TEA VIETNAM

INDIVIDUALS WITH MOBILITY IMPAIRMENTS (mild to moderate)

Fast and convenient connection.

Learn new skills & search for jobs ANYTIME, ANYWHERE

Low or free training and job search

TEA negotiates the best deals for people with disabilities

Diverse options

Thousands of choices for traning and employment




& ECONOMIC VALUE ¥ A2.2

TEA VIETNAM

COMPANIES THAT FULFILL CSR BY HIRING PWDS

@ Fast and convenient connection.
~a

The 1st employment platform focused on people with disabilities.

Qualified disabled employees

= ‘», Tap into an overlooked workforce.

5 CSR and reputations

An inclusive workforce boosts company’s image positively.




CHANNELS & METHODS TO
CREATE ECONOMIC VALUE

Al



&

TEA VIETNAM

ECONOMIC VALUE

.
Channels & Methods

ONLINE PLATFORM (website & mobile app)

The primary revenue-generating channels
for providing courses, communication, and

linking beneficiaries to job prospects




&

TEA VIETNAM

ECONOMIC VALUE

.
Channels & Methods

SOCIAL MEDIA (Facebook, LinkedIn, YouTube)

Inspiring stories, success testimonials, and informative
content foster a sense of community and solidarity

- Facebook: total page reach 8,096

« LinkedIn: total page reach 284

e YouTube: 508 views, 42 subscribers




&

TEA VIETNAM

ECONOMIC VALUE

.
Channels & Methods

PARTNER ORGANIZATION

Boosts the confidence of our users and stakeholders
Facilitates meaningful connections
The establishment of trust and enduring

partnerships with both businesses and PWDs.




&

TEA VIETNAM

SOCIAL IMPACTS

INDIVIDUALS WITH MOBILITY IMPAIRMENTS
(mild to moderate)

01

02

03

04

Inclusive

Equal training & employment

opportunities.

Empowering

Self-confidence boost to maximize potential.

Accesible
Not limited by their mobility disability,

they can learn & work anywhere.

Transformative
Better life for their families & other PWDs

that are inspired by their success.




S | . 23

TEA VIETNAM

Inclusive workforce

01 Diversify employment that do not discriminate

SOCIAL IMPACTS

COMPANIES THAT FULFILL CSR

BY HIRING PWDS o
Social impact

02 Make a positive change for the society

Talent pool expansion
Looking at ability, not disability

03

Positive brand image
04 Meaningful CSR



& KEY VALUE PROPOSITIONS

TEA VIETNAM

INDIVIDUALS WITH MOBILITY IMPAIRMENTS (mild to moderate)

(7 <

Fast & Convenient Diverse Low or free cost
+ Access learning & employment + Diverse choices through API integration with » TEA negotiates the best deals with service
opportunities with a click of the many course providers and job boards: providers.
mouse anytime, anywhere. « Traning: local/international, » TEA hunts for scholarship support.
+ Eliminating geographical barrier, online/offline/hybrid, multiple « TEA aims for affordable training &
the biggest challenge for people languages... employment services for disabled
with mobility restrictions. « Employment: local/global, on- individuals.

site/online/hybrid, full-time/part-
time/freelance/project based,...



& KEY VALUE PROPOSITION ¥ A3.1

TEA VIETNAM

COMPANIES THAT FULFILL CSR BY HIRING PWDS

Access to a diverse talent pool

TEA offers a pool of talents that have been well
trained and ready to devote.
Fulfill corporate social responsibility (CSR) goals

TEA assists businesses in their commitment to
workforce inclusion and equality.

® Cost - effective

=

TEA provides well-trained talents with reasonable pay rate.




(‘3; UN SUSTAINABLE DEVELOPMENT GOALS
v CONTRIBUTIONS

QUALITY

EDUCATION Ta rget 4. 5

a
m ' Eliminate all discrimination in education: Ensure equal access to all levels of education
and vocational training for the vulnerable, including persons with disabilities.

DECENT WORK AND

ECONOMIC GROWTH Ta rget 8.5-2

i

Full employment & decent work with equal pay: Achieve full and productive employment and decent
work for all women and men, including persons with disabilities, and equal pay for work of equal value.

REDUCED
10 m:imnis Target 10.2.1

{ = } Empower and promote the social, economic and political inclusion of all, irrespective of disability.

A 4

1 PARTNERSHIPS

FOR THE GOALS Ta rget 17.14

@ Enhance policy coherence for sustainable development.




& THE UNIQUENESS OF OUR BUSINESS

CURRENT ORGANIZATIONS FOR PWDS IN VIETNAM

« Traditional

« Low-tech

« Limited options




& THE UNIQUENESS OF OUR BUSINESS

TEA VIETNAM - PIONEER IN TECHNOLOGICAL REVOLUTION

Al technology: collecting users’
behavior to provide career guidance,

suitable training & jobs.

APl integration: providing diverse
choices from many educational providers

& job boards both locally & globally.

TEA will be the fastest, most diverse,

and disability-focused platform for

training and job placement in Vietnam.




& THE FEASIBILITY OF OUR BUSINESS

PARTNERSHIP WITH TOP CENTERS FOR DISABILITIES IN VIETNAM

SUCCESS PARTNERSHIPS

+ Collecting user database

 Market research
e Build brand awareness

maisorCHANce

Vocational Education Centre for the Maison Chance

People with Disabilities and Orphans Take Wing Center



TEA VIETNAM

FEASIBILITY OF BUSINESS

TEA Vietnam visits Vocational Education Centre

for the People with Disabilities and Orphans




& THE FEASIBILITY OF OUR BUSINESS

PARTNERSHIP WITH TOP CENTERS FOR DISABILITIES IN VIETNAM

TEA Vietnam

visits Maison

Chance




& THE FEASIBILITY OF OUR BUSINESS

PARTNERSHIP WITH GOVERNMENT AGENCIES

BUILDING & NURTURING
RELATIONSHIPS

—_—_—————— e ————

* Access to disability research database

¢ Guidance for navigating laws &

regulations

/7

v N\

3
Y Y
SN\
DYy

SN
ASVHO

Department of Labour, Association for the Support of Vietnamese

War invalids and Social affairs Handicapped and Orphans




& THE FEASIBILITY OF OUR BUSINESS

SEEKING SUPPORT FROM POTENTIAL PARTERS (On-going)

(2

EDUCATION PARTNERS RECRUITMENT PARTNERS
7\ UNIVERSITY OF ARENA i 4
/’\;:3 GREENWICH MULTIMEDIA Vletnam\o/\\w{eroggvatsh -) Work
Alliance w ith Eﬂﬂ Education Alliance wi ith Eﬂﬂ Education
< ® . @ P
unica FUNX Linked i} viec
A member of G5

Cou rse rq Eﬂﬂ@ Education @
FPT POLYTECHNIC B

IT PARTNERS

aws

GitHub




& THE FEASIBILITY OF OUR BUSINESS

TEA VIETNAM

Activities that create social impacts (nice-to-have)

Free training Fund Raising Events:
workshops for PWDs: build brand awareness
build brand awareness & raise funds

& gather user database.




& THE FEASIBILITY OF OUR BUSINESS X A3.2

ACTIVITIES CARRY IN-HOUSE & REQUIRE PARTNERS

Activities carry in-house
SBCRound 1 & 2

\ 4

« Internal activities with the guidance
Activities require partners

SBC Round 3 & 4

of our coach, mentor, and advisor.

« Qur diverse team: Personnel in

Marketing, IT, Finance, and Graphic design. @ *  We will negotiate partnership support with

course providers, career counsel, and job
boards.

«  We will require financial support from

R e i

donors and investors.



& THE FEASIBILITY OF OUR BUSINESS

WHAT CAN FACILITATE & OBSTRUCT OUR ACTIVITIES?

TEA VIETNAM

Facilitators

« Having support from experienced
coaches, mentors, and advisors
« Effective Marketing and

Communication Strategy

Obstructions

Lack of financial resources
Backers fail to uphold their

commitment to support




& PROFITABILITY X A3.3

MARKET VALIDATION - POTENTIAL MARKET

B2B B2C
MNCs have been recruiting/implementing PWDs The world has a total of 1.3 billion PWDs (WHO, 2022)
Global enterprises Around 470 million PWDs are of working age (ILO, 2022)
Over 238 million PWDs are in the Asia-Pacific region

----------------------_------------------------------------------------l

860,000 enterprises 7 million PWDs in Vietnam, 61% are in the working
Leading companies with CSR reports, age group, and 40% have the ability to work
MNCs operating in Vietnam. (Nhandan, 2023)

----------------------_------------------------------------------------l

Approach ~ 300 of the total number of enterprises The potential for PWDs to access employment
(MNCs, SMEs, etc.) in 3 major cities: Ho Chi Minh opportunities is estimated approximately 100,000
City, Hanoi, and Da Nang. users, who have the ability to work




& PROFITABILITY Y 733

TEA VIETNAM

COST STRUCTURE
R&D
31%
O PDISadK U0 ey
b \;vare
e|  Expenses | Note Out of total cost. &
Equipment and Servers, Hosting, Domain, Computer, 37%
@ technology Bandwirth, etc. Mainten
» % ain = ance |
S |rR&D Prod.uct development, users testing, 31% o
2 quality management, etc.
> F
& |Software Average approximately 100$/months for 20, e
= all. 2% 5
©
S Maintanance An average of 10 to 15% of the total 4%
> system value Equipmenlgfl\g technology = ) Sales ?O(/cpenses
Staff cost Salaries 20% ;

172 —
3 Marketing " < 2% Professional services |
5 Marketing campaim, Market research, etc. 9
Q Te ;
X |Sales expenses Includgd the cost of goods sales, 29 St cosl
> promotion, etc. ' Buiness gpersiing
GKJ Business operating Other costs 1% 7
il |Professional services |Licenses, legal duties 1%




& PROFITABILITY X A3.3

8-YEAR FINANCIAL FORECAST

5.000.000,00
4.000.000,00

3.000.000,00

2.000.000,00

Revenue stream:
1.000.000,00 « Career coach

l/ + Courses
o b placement fee
0,00 e ] Job p
2024 2025 .26 27 « Donation (nice- to-have)

-1.000.000,00

-2.000.000,00

-3.000.000,00

mmm Expenses mmmmRevenue ==@=Profit
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TEA VIETNAM

MARKET

PROFITABILITY

LONG-TERM MILESTONES

3 years

5 years

8 years

HCMC, Ha Noi, Da Nang,
and other big provinces in Vietnam and SEA nations
Vietnam

Global

~300 enterprises (focus on
MNCs, leading, and big
companies)

~500 businesses in VN
and SEA nations

~1,000 businesses in
global

~1,000,000 users in VN

~100,000 users in Vietnam and SEA

~5,000,000 users in global

System update




o

INNOVATION

O

CROWDFUNDING

CROWDFUNDING &
CROWDSOURCING
CAMPAIGN

PLATFORM

|

CONTRIBUTION




&

TEA VIETNAM

BUSINESS EXHIBITION &
FUNDRAISING EVENT

« Brand awareness building: Introducing TEA
& intended social impacts to event

participants.
* Product testing: Career coach services.

* Fundraising: Selling products made by
PWDs.

¥
THE ENABLING
\GENCY g




3
& WORKSHOP ﬂ

HOW TO PREPARE YOURSELF FOR SUCCESS?

Product testing: Career coaching & Career advice

Helping participants see the link between personal development, quality training and job prospects.

FROM UNIVERSITY LIFE
TO CAREER ADVANCEMENT
357

HOW 10 PREPARE YOURSEL ) ¢
[N

' FROM UNIVERSITY LIFE » dvemervor
“TO CAREER ADVANCEMENT E"EE:.WT?T

HOW TO PREPARE YOURSELF FOR SUCCESS?




TEA VIETNAM

CROWDFUNDING
TEA VIETNAM CALL FOR CROWDFUNDING

7 TEA Vietnam
wen@ May25at6:00PM-Q

TEA VIETNAM KEU GOI VON TU CONG DONG

Hay ditng mét chit va nhin xung quanh! Trong x3 hdi nay, cé nhitng ngudi khuyét tat van dang
kién cudng dau tranh v& mét x3 héi cdng bang hon. Va gi& dy, ho khéng con don déc trén hanh
trinh n3y. TEA Vietnam tim ki€ém cic nha tai trg cing ddng hanh trén budc dudng khai pha tigm
nang va kién tao mét san chai binh ding hon cho nhitng ngudi khuyét tat!

TEA - The Enabling Agency 14 t8 chiic dugc thanh lap nhdm dua ra gidi phap toan dién vé dao tao
va viéc 1am 4.0 cho ngudi khuyét tat tai Viét Nam. S ménh cdia ching téi |a trao quyén cho ngudi
khuyét tat dé tiem nang cta ho dugc t6i da hod va md ra mét tuong lai thanh cong hon. Cu thé,
chdng t6i s& tu van dinh hudng nghé nghiép, cung cap cac khéa hoc 4.0 vé ki nang can thiét, két
néi viéc 1am trong cac linh vuc cdng nghé gilta ngudi khuyét tat va nha tuyén dung.

Nhung TEA biét ring, chiing ti khéng thé tién xa mét minh. Ching téi can ban - nhitng nha hao
tam, nhitng doanh nhan va t8 chirc c6 trai tim réng I6n, sin long déng hanh va déng gép dé xay
dung moét tuong lai tudi sdng cho ngudi khuyét tat.

@ Chién dich "TEA VIETNAM - KEU GOI VON TU CONG DONG" dang dudc khdi déng gom 4
hang muc tai trg: VIP, PREMIUM, PRIME & BRONZE. TEA Vietnam sé& trao tang nhirng mon qua
tri 4n dac biét, 12 18i cdm on chan thanh nhat tif ching t6i d&n véi cac nha tai tro.

@ NHA TAI TRO “VIP": déng gép tif 1.000.000 VND trg Ién

- Gidy chirng nhan Nha tai trg

- Mét bic tranh gé my nghé diéu khic tay do ngudi khuyét tit san xust

@ NHA TAI TRQ “PREMIUM”: déng gép tir 500.000 - 999.000 VND

- Gidy chirng nhan Nha tai trg

- M6t birc tranh son dau hoac tranh mau nudc do hoa si khuyét tat vé

@ NHA TAI TRO "PRIME": déng gép tir 100.000 - 499.000 VND

- Gidy chiing nhan Nha tai trg

- Mét san pham th cdng m§ nghé do chinh tay ngudi khuyét tat san xuat

@ NHA TAI TRO "BRONZE" : d6ng gép dudi 99.000 VND

- Thu cam on cac nha tai trg

 Dic biét, cdc mén qua tri an déu 13 cac tac phadm do chinh ngudi khuyét tat tai Trung tam Gido
duc ngh& nghiép cho ngudi khuyét tat va tré md coi tu tay san xust. Su déng gop tif ban sé gép
phén tao thém thu nhap cho cac ban ngudi khuyét tat tai trung tam.

T Thai gian nhan quyén goép: Tir 25/05/2023 dén hét 08/06/2023.

= Hinh th{c: Chuyén khodn ngan hang hoic vi Momo

+ Cha Tai Khodn: Phan Kiéu Duyén

+ S8 Tai Khoan: 1024019000

+ Ngan Hang: VIETCOMBANK (PGD ETown)

+ Néi dung chuyén khoan: Ho va Tén - 56 BT - Ung hé TEA VIETNAM

« Hudng din hd trg déng gép cho chién dich “TEA VIETNAM - KEU GOI VON TU CONG DONG”
tai dudng link nay: https://forms.gle/snaQd6Thm8mVsa2d7

&

TOA WETHAM

NHA TAI TROQ VIP

Quyén goép tir 1.000.000 VND tré 1én

+ Gidy chirng nhan Nha tai tro
+ M6t birc tranh gé my nghé diéu khic
tay do ngu&ri khuyét tit san xult

VIETCOMBANK ~ MOMO

&

TEA e TR

NHA TAI TRQ PRIME

Quyén gép tir 100.000 - 499.000 VND

+ Gidy chirng nhiin Nha tai trg
+ Mt san phdm thi cdng m§y nghé do
chinh tay ngudi khuyét tat san xudt

VIETCOMBANK ~ MOMO

TEA Vietnam

See insights

OO «héi Truong, Oanh Chi Nguyén and 87 others

&

TEA VETHAM

NHA TAI TRQO' PREMIUM

Quyén gép tir 500.000 - 999.000 VND

+ Gidy chirng nhién Nha tai trg
+ M&t birc tranh son dau hodc tranh
mau nuée do hoa si khuyét tit vé

VIETCOMBANK ~ MOMO

&

TEA UK TRAM

NHA TAI TRO BRONZE

Quyén gop dudi 99.000 VND

+ Thu cdm on cdc nha tai trg

VIETCOMBANK ~ MOMO

@ Send message

4 comments 21 shares




& CROWDFUNDING & CROWDSOURCING CAMPAIGN
TEA'S BACKERS

LONG-TERM BACKERS STRATEGIC PARTNERS

P
ST\ UNIVERSITY OF U
s/ GREENWICH 1 \~].
Allance with Eﬂﬂ Education maiSOTCh nce D eneont G
PUBLIC BACKERS

. <
/yr s Foe .ﬁ

SWRM-LINK G'BLOCK LABS




TEA'S BACKERS

HOW DO THEY HELP US?




rEAVETIAY CROWDFUNDING & CROWDSOURCING CAMPAIGN a
TEA'S BACKERS

__________________ ~$7467.80 USD|

Total contribution from TEA's Backers for

. J

| |
| |
| |
| |
| |
| |
| |
| ] | I |
' | | | |
' | | | |
| | | | |
' | | | |
l | [ | I
| | [ | I
[ | | | |
® ¢ ¢ ¢ ¢

[ Cash & Service ] [ R&D Support } [Equipment &Technology} [ HR Support ] [ Cosulting ]




LESSON LEARNED

" T ogassessiessaniee

e petse e
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+ SBC102 & case writing: UN SDGS,

+ Value proposition

Market research guided us to our Strategic Partner. We
identify the genuine needs and demands of people with

disabilities, their behavior, and how they interact with

technological devices in their daily lives

FE0eeisetedise
BEe e e® : : o

+ Senior advisor Mrs. Ana Le My Nga: Business model, BMC.

+ Coach Mrs. Nguyen Hanh Tam: Business connections,

Social impacts.




&

TEA VIETNAM

MEMBERS

TEA Vietnam is privileged to have advisors who bring both practical expertise

and a strong dedication to creating social impact

Mrs. Ana Le My Nga
Founder of Angel Investment Fund/Catalytic
investment/Startup advisor: Hermes Management

Founder & CEO: WeAngels Fund Management
Company

Mrs. Nguyén Hanh Tam

Lecturer - University of Greenwich
Social Project Enthusiast
Entrepreneur




&

TEA VIETNAM

Phan Kieu Duven
Leader

-

=

< 3

Ho Le Khanh Dan
Research - Strategy

MEMBERS

The management team with more than 10 employees has the

ambition to create social impact and lead the market

Phan Le Tran Chau
Marketing

Nguyen Tho

Engineering

f

Nguyen Ngoc Phuong Hoang
Marketing

l;-':

N\
A
o

Nguven Van Sang

Research - Finance



PLEASE SEE DETAILS ON OUR LANDING
PAGE

MVP Full Video

Results of Crowdfunding
Campaign

C1

Landing Page




THANK YOU



